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Generic Marking Principles

These general marking principles must be applied by all examiners when marking candidate answers. They should be applied alongside the
specific content of the mark scheme or generic level descriptions for a question. Each question paper and mark scheme will also comply with these
marking principles.

GENERIC MARKING PRINCIPLE 1:
Marks must be awarded in line with:
e the specific content of the mark scheme or the generic level descriptors for the question

e the specific skills defined in the mark scheme or in the generic level descriptors for the question
e the standard of response required by a candidate as exemplified by the standardisation scripts.

GENERIC MARKING PRINCIPLE 2:

Marks awarded are always whole marks (not half marks, or other fractions).

GENERIC MARKING PRINCIPLE 3:

Marks must be awarded positively:

e marks are awarded for correct/valid answers, as defined in the mark scheme. However, credit is given for valid answers which go beyond
the scope of the syllabus and mark scheme, referring to your Team Leader as appropriate

marks are awarded when candidates clearly demonstrate what they know and can do

marks are not deducted for errors

marks are not deducted for omissions

answers should only be judged on the quality of spelling, punctuation and grammar when these features are specifically assessed by the
question as indicated by the mark scheme. The meaning, however, should be unambiguous.

GENERIC MARKING PRINCIPLE 4:

Rules must be applied consistently, e.g. in situations where candidates have not followed instructions or in the application of generic level
descriptors.
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GENERIC MARKING PRINCIPLE 5:

Marks should be awarded using the full range of marks defined in the mark scheme for the question (however; the use of the full mark range may
be limited according to the quality of the candidate responses seen).

GENERIC MARKING PRINCIPLE 6:

Marks awarded are based solely on the requirements as defined in the mark scheme. Marks should not be awarded with grade thresholds or
grade descriptors in mind.
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English & Media subject specific general marking principles
(To be read in conjunction with the Generic Marking Principles (and requiring further guidance on how to place marks within levels))

Components using level descriptors:

e We use level descriptors as a guide to broad understanding of the qualities normally expected of, or typical of, work in a level.

e Level descriptors are a means of general guidance and should not be interpreted as hurdle statements.

e Where indicative content notes are supplied for a question, these are not a prescription of required content, and must not be treated as
such. Alternative correct points and unexpected answers in candidates’ scripts must be given marks that fairly reflect the knowledge and
skills demonstrated.

o While we may have legitimate expectations as to the ground most answers may occupy, we must at all times be prepared to meet
candidates on their chosen ground, provided it is relevant ground (e.g. clearly related to and derived from a relevant passage/text and
meeting the mark scheme requirements for the question).
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Annotations guidance for centres

Examiners use a system of annotations as a shorthand for communicating their marking decisions to one another. Examiners are trained during the
standardisation process on how and when to use annotations. The purpose of annotations is to inform the standardisation and monitoring
processes and guide the supervising examiners when they are checking the work of examiners within their team. The meaning of annotations and
how they are used is specific to each component and is understood by all examiners who mark the component.

We publish annotations in our mark schemes to help centres understand the annotations they may see on copies of scripts. Note that there may
not be a direct correlation between the number of annotations on a script and the mark awarded. Similarly, the use of an annotation may not be an
indication of the quality of the response.

The annotations listed below were available to examiners marking this component in this series.

Annotations

Annotation Meaning

? Unclear expression
Credit-worthy point made

Unclear expression

[AM] Valid point/answer

Blank page

[EG ] Example used

[k ] Knowledge

[NAR] Response is mainly narrative

(o] Directly addressing the question

[SEEN]| Page has been seen by examiner
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Annotation Meaning

[T Use of appropriate terminology

Assessment Objectives

The Assessment Objectives are applied to each question. The assessment objectives for the paper are:

e AO1 Demonstrate knowledge and understanding of media concepts, contexts and critical debates, using terminology appropriately (60 %).

e AO2 Analyse media products, and evaluate their own work, by applying knowledge and understanding of theoretical and creative approaches,
supported with relevant textual evidence (40 %).

The Level Descriptors guide examiners to an understanding of the qualities normally expected of, or typical of, work in aband. They are a means of
general guidance and must not be interpreted as hurdle statements. For the purposes of standardisation of marking, they are to be used in

conjunction with the Standardisation scripts discussed during the coordination meeting and with Team Leaders, as well as the question-specific
notes.

The indicative content provided is for general guidance; it is not designed as prescriptions of required content and must not be treated as such.
Whilst there are legitimate expectations of the content of most answers, examiners may see responses that include ideas not covered in the
indicative content. For these cases, examiners should credit valid responses fairly and not penalise candidates for including valid points outside the
mark scheme.

Using a banded mark scheme

Place the answer in a level first. Look for the ‘best fit’ of the answer into a level. An answer needs to show evidence of most but not necessarily ALL
of the qualities described in a level in order to be placed in that band. Then award a mark for the relative position of the answer within the level.

Higher level responses (Levels 4 & 5) will demonstrate excellent knowledge and understanding of the key concepts (AO1). They should use a
wide range of terminology accurately (AO1). They should show clear understanding of how meaning is created in the text (AO2). They should
support their answer with many detailed references to the text (AO2).

Middle range responses (Level 3) will demonstrate satisfactory knowledge and understanding of the key concepts — there may be uneven
coverage or some misunderstanding (AO1). They should use some terminology, but not always accurately (AO1). They should show some
understanding of how meaning is created in the text (AO2). They should support their answer with some references to the text (AO2).

Basic responses (Levels 1 & 2) will demonstrate basic knowledge and understanding of the key concepts — misunderstanding might be common

(AO1). They might use some terminology, but rarely accurately (AO1). They will have limited understanding of how meaning is created in the text
(AO2). They rarely support their answer with references to the text (AO2).

© Cambridge University Press & Assessment 2025 Page 6 of 16



9607/23

Cambridge International AS & A Level — Mark Scheme

PUBLISHED

Section A: Media Texts

May/June 2025

Question

Answer

Marks

Guidance

1

Analyse how the extract from The Rig constructs meaning, including
the specific representations of individuals, groups, events or places,
through the following technical elements:

camera shots, angles, movement and composition
sound

mise-en-scéne

editing.

Specific notes on the sequence — likely areas of coverage

Note: lain Glen (Magnus) — White man on phone; Emily Hampshire (Rose)
— American woman; Mark Bonnar (Alwyn) — HR; Martin Compton (Fulmer)
— Comms Tech

Camera:
e MS/MCU getting to know characters — introducing all the main ‘players’
in this drama.

e Tracking — following the action, drama convention.
e 2 Shot glance (Fulmer and Rose) — sexual tension/chemistry.

Sound:

Organic, and metal — danger, power of nature

Radio/Phone — breaks up, signalling issues, danger to come.
Drying out — behaviour of people on rigs (stereotype)

‘Gag’ — sexual tensions between workers.

HR unavailable — humour

Scottish accents — location

25

Candidates will be assessed on their ability
to understand how meaning is constructed
in a media text through the analysis of
different technical areas.

Marks are awarded for exploration of the
following areas of the AOs:

Media concepts (AO1) [5 marks]
Contexts and debates (AO1) [5 marks]
Use of terminology (AO1) [5 marks]

Analysis of how meaning is created
(AO2) [5 marks]

e Use of examples (AO2) [5 marks]

Candidates’ work should be judged on each
of these criteria, and marks awarded
according to the level attained. It should be
noted that it is possible for a candidate to
achieve a different level for each
assessment criterion.

A positive approach to marking is
encouraged. Reward alternative valid
responses.

Clip details:
Extract: The Rig episode 1 (dir. Strickland)

Clip duration: 4m 47s
Start point: 0.00
End Point: 4.47
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Question

Answer

Marks

Guidance

1

Mise-en-scene:

The sea — power of nature

Kinloch Bravo (Rig) — dangerous place, controversial (oil), industrial
Woman on the rig — not to be trusted/not liked?

Report (Career) — underlying commercial pressures.

Pool table, games console — social element

Business dress of Rose — business. Tight fitting and lipstick — sexual.

Editing:
e Black screen with sound to open, intrigue.
e Continuity — story.

Meaning:

An ominous opening scene hints at some impending geological or
supernatural disaster which is likely to affect a remote oil rig. We are
introduced to the main characters: senior staff — Rose, Magnus, and Fulmer
—and the tensions between them and the crew who spend their time in the
recreation room, waiting for the helicopter to take them to shore for their
leave. There are also tensions between the crew, especially the male and
female members. Technical problems start to emerge, communications
systems break down, all accompanied by the ominous rumble that suggests
something malevolent or disastrous. Underlying theme of danger, building
the tension for an ‘event’.
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Marking criteria for Section A Question 1

AO1: Demonstrate knowledge and understanding of media concepts, contexts
and critical debates, using terminology appropriately.

AO2: Analyse media products, and evaluate their own work,
by applying knowledge and understanding of theoretical and
creative approaches, to explain how meaning is created,
supported with relevant textual evidence.

15 marks 10 marks
Media Concepts Contexts & Use of Terminology Analysis of how Use of Examples
Critical Debates meaning is created,
including use of theory
5 marks 5 marks 5 marks 5 marks 5 marks

Sophisticated
understanding of and
insightful reference to
the key concepts of
language and
representation.

5 marks

Insightful understanding
of the social significances
explored in the extract.

5 marks

A wide range of media
terminology is used
precisely and accurately,
and with sophistication,
to make subtle points.

5 marks

Sophisticated and
insightful analysis of the
ways technical aspects
are used to construct
meaning in the extract.

5 marks

Insightful and fully appropriate
selection of examples fully
supports expression.

5 marks

Thorough understanding
of and effective
reference to the key
concepts of language
and representation.

4 marks

Effective understanding of
the social significances
explored in the extract.

4 marks

A range of media
terminology is used
accurately, and helps to
make effective points.

4 marks

Thorough and effective
analysis of the ways
technical aspects are
used to construct
meaning in the extract.

4 marks

Effective and appropriate
selection of examples fully
supports expression.

4 marks

Clear understanding of
and appropriate
reference to the key
concepts of language
and representation.

3 marks

Clear understanding of
the social significances
explored in the extract.

3 marks

Media terminology is
used appropriately, to
make clear points.

3 marks

Clear analysis of the
ways technical aspects
are used to construct
meaning in the extract.

3 marks

Clear and appropriate selection
of examples supports
expression.

3 marks
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Marking criteria for Section A Question 1

AO1: Demonstrate knowledge and understanding of media concepts, contexts
and critical debates, using terminology appropriately.

AO2: Analyse media products, and evaluate their own work,
by applying knowledge and understanding of theoretical and
creative approaches, to explain how meaning is created,
supported with relevant textual evidence.

15 marks 10 marks
Media Concepts Contexts & Use of Terminology Analysis of how Use of Examples
Critical Debates meaning is created,
including use of theory
5 marks 5 marks 5 marks 5 marks 5 marks

Limited understanding of
but generally appropriate
reference to the key
concepts of language
and representation.

2 marks

Limited understanding of
the social significances
explored in the extract.

2 marks

Limited use of media
terminology is mainly
used accurately, to make
simple or obvious points.

2 marks

Limited analysis of the
ways technical aspects
are used to construct

meaning in the extract.

2 marks

Limited but generally appropriate
selection of examples supports
expression.

2 marks

Basic understanding of
and minimal reference to
the key concepts of
language and
representation.

Basic understanding of
the social significances
explored in the extract.

Basic use of media
terminology, with
frequent errors which
impede communication

Basic analysis of the
ways technical aspects
are used to construct
meaning in the extract.

Basic and minimal selection of
examples, may lack relevance in
parts.

1 mark 1 mark 1 mark 1 mark 1 mark
No creditable content. No creditable content. No creditable content. No creditable content. No creditable content.
0 marks 0 marks 0 marks 0 marks 0 marks
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Section B: Media Contexts
Question Answer Marks Guidance
2 EITHER 25 | Candidates should be given credit for their

Explain the significance of specialised audiences, such as fans, in
the media area you have studied.

Indicative content

With detailed reference to at least one case study, candidates may
address:

e Fan theory, or theories of fan culture; Henry Jenkins and Richard
Dyer;

e The growth of creative fan behaviour such as ‘slashfic’ and fanfic and
what this reveals about the relationship between fans and texts; Fan
theories and speculation

e The influence of fans on texts, e.g. fan edits of films such as Dune,
fans lobbying against the cancellation of particular shows, e.g.
Veronica Mars; Campaigns, e.g. Sonic the Hedgehog

e Strengthening of fan behaviour and influence in the age of social
media and digital networks — dedicated fan sites and wikis; Events
and Conventions; Online streaming — popularity of older shows,
pressure for new series; Impact on creation
Celebrities participation in fan culture;

¢ Notions of intimacy, idolisation and ownership;

¢ Niche audiences — Independent film, Art house cinemas, specialised
magazines;

e The relationship between subcultures and media texts expressed
through group activities such as ‘cosplay’.

Theories — Jenkins — Fandoms, Subcultures; Richard Dyer — Star Theory;

Blumler & Katz — Uses and Gratifications (specialist interest, individual);

Stuart Hall — Audience Reception Theory (preferred, negotiated,

oppositional; active v passive consumption); Shirkey — ‘End of audience’,

mass behaviour v individualism (niche interest); audiences as creators,
not consumers (prosumers)

knowledge and understanding, illustrated
through case study material, relevant to the
qguestion.

Marks are awarded for exploration of the
following areas of the AOs:

Media concepts (AO1) [5 marks]
Contexts and debates (AO1) [5 marks]
Use of terminology (AO1) [5 marks]
Analysis of how meaning is created
(AO2) [5 marks]

e Use of examples (AO2) [5 marks]

Candidates’ work should be judged on each
of these criteria individually and marks
awarded according to the level attained. It
should be noted that it is possible for a
candidate to achieve a different level for each
assessment criterion.

The indicative content demonstrates how
candidates might approach the question. It is
a description of possible contentonly. It is not
prescriptive, nor is it exclusive; examiners
must be careful to reward original but well-
focused answers.
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Question

Answer

Marks

Guidance

3

OR

‘Now that everyone has access to technologies of
production, the traditional media companies are
irrelevant.” To what extent do you agree with this
statement?

Indicative content

With detailed reference to at least one case study,
candidates may address:

e The increase in quality and affordability of technology
which produces close to professional output — 4K video
on the iPhone 15, DaVinci Resolve freely available for
editing, sound and colour grading, etc; Integration of
technology — user generated content;

e The degree to which technology genuinely
democratises production — the quality of tools and
output, for example; Content quality and diversity;

e The power of traditional media companies in attracting
audiences through distribution and marketing;
Traditional media vs digital media, platforms, online
content; Ownership vs streaming — reliance on the
internet; Local and global access to content; Brand
recognition useful to new products e.g. Disney;

e The actual ability of individuals to attract audience
through social media platforms and the strategies they
use; Audience segmentation, targeting audiences,
audience theory — digital capability;

e The nature of content produced and the extent to which
it depends on existing output from traditional companies
(e.g. supercuts, video essays); Diversification,
distribution channels, partnerships; Changing
advertising strategies and revenue;

25

Candidates should be given credit for their knowledge and
understanding, illustrated through case study material,
relevant to the question.

Marks are awarded for exploration of the following areas of
the AOs:

Media concepts (AO1) [5 marks]

Contexts and debates (AO1) [5 marks]

Use of terminology (AO1) [5 marks]

Analysis of how meaning is created (AO2) [5 marks]
Use of examples (AO2) [5 marks]

Candidates’ work should be judged on each of these criteria
individually and marks awarded according to the level
attained. It should be noted that itis possible for a candidate
to achieve a different level for each assessment criterion.

The indicative content demonstrates how candidates might
approach the question. Itis a description of possible content
only. Itis not prescriptive, nor is it exclusive; examiners must
be careful to reward original but well-focused answers.
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Question

Answer

Marks

Guidance

3

Theories — Curran & Seaton (profit over creativity);

Hesmondhalgh (‘safe’, guaranteed, successful, but repetitive
products); Shirkey — ‘End of audience’, mass behaviour v
individualism (niche interest); audiences as creators, not

consumers (prosumers)
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Marking criteria for Section B Question 2 and Question 3

AO1: Demonstrate knowledge and understanding of media concepts, contexts and
critical debates, using terminology appropriately.

15 marks

AO2: Analyse media products, and evaluate their own
work, by applying knowledge and understanding of
theoretical and creative approaches, to explain how
meaning is created, supported with relevant textual

evidence.

10 marks

Media Concepts

5 marks

Contexts &
Critical Debates

5 marks

Use of Terminology

5 marks

Analysis of how meaning
is created, including use
of theory

5 marks

Use of Examples

5 marks

Sophisticated
understanding of and
insightful reference to the
key concepts of audience
and industry.

5 marks

Insightful understanding
of the wider issues,
explored with
sophistication in the
response.

Factual knowledge of
contexts and debates is
relevant, detailed and
accurate, and
sophisticatedly linked to
the question

5 marks

A wide range of media
terminology is used
precisely and accurately,
and with sophistication, to
make subtle points.

5 marks

Sophisticated and
insightful analysis of texts
from multiple case studies
is used to explore the
chosen area in depth.
Relevant theories are
sophisticatedly used to
explore the question.

5 marks

Insightful and fully
appropriate selection of

examples from a wide range

of texts

5 marks

Thorough understanding
of and effective reference
to the key concepts of
audience and industry.

4 marks

Effective understanding
of the wider issues
explored.

Factual knowledge of
contexts and debates is
relevant, and effectively
linked to the question.

4 marks

A range of media
terminology is used
accurately, and helps to
make effective points

4 marks

Thorough and effective
analysis of texts from
multiple case studies is
used explore the chosen
area.
Relevant theories are used
effectively in response to
the question.

4 marks

Effective and appropriate

selection of examples from a

range of texts fully

4 marks
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Marking criteria for Section B Question 2 and Question 3

AO1: Demonstrate knowledge and understanding of media concepts, contexts and
critical debates, using terminology appropriately.

15 marks

AO2: Analyse media products, and evaluate their own
work, by applying knowledge and understanding of
theoretical and creative approaches, to explain how
meaning is created, supported with relevant textual

evidence.

10 marks

Media Concepts

5 marks

Contexts &

Critical Debates

5 marks

Use of Terminology

5 marks

Analysis of how meaning
is created, including use
of theory

5 marks

Use of Examples

5 marks

Clear understanding of
and appropriate
reference to the key
concepts of audience
and industry.

3 marks

Clear understanding of

the wider issues
explored.

Some factual knowledge
of contexts and debates,
appropriately linked to

the question

3 marks

Media terminology is used
appropriately, to make
clear points.

3 marks

Clear analysis of texts from
one or more case study is
used to respond
appropriately.

Occasional references to
relevant theories, not
always accurately used or
understood.

3 marks

Clear and appropriate
selection of examples from a
range of texts.

3 marks

Limited understanding of
but generally appropriate
reference to the key
concepts of audience
and industry.

2 marks

Limited understanding of

the wider issues
explored.
Limited relevant

knowledge of contexts

and debates.

2 marks

Limited use of media
terminology is mainly used
accurately, to make simple
or obvious points.

2 marks

Limited but generally
appropriate analysis of
texts, normally from only
one case study

Media theory may be
considered, but not
securely.

2 marks

Limited but generally
appropriate selection of
examples, normally from only
one case study

2 marks
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Marking criteria for Section B Question 2 and Question 3

AO1: Demonstrate knowledge and understanding of media concepts, contexts and
critical debates, using terminology appropriately.

15 marks

AO2: Analyse media products, and evaluate their own
work, by applying knowledge and understanding of
theoretical and creative approaches, to explain how
meaning is created, supported with relevant textual

evidence.

10 marks

Media Concepts

5 marks

Contexts &
Critical Debates

5 marks

Use of Terminology

5 marks

Analysis of how meaning
is created, including use
of theory

5 marks

Use of Examples

5 marks

Basic understanding of
and minimal reference to
the key concepts of
audience and industry.

Basic understanding of
the wider issues
explored.

Minimal knowledge of the
relevant contexts and
debates.

Basic use of media
terminology, with frequent
errors which impede
communication.

Basic analysis, from case
studies which may not be
appropriate to the
question.

Minimal references to even
basic media theory.

Basic and minimal selection
of examples, which may lack
relevance in parts.

1 mark 1 mark 1 mark 1 mark 1 mark
No creditable content. No creditable content. No creditable content. No creditable content. No creditable content.
0 marks 0 marks 0 marks 0 marks 0 marks
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	 AO1 Demonstrate knowledge and understanding of media concepts, contexts and critical debates, using terminology appropriately (60 %).
	 AO2 Analyse media products, and evaluate their own work, by applying knowledge and understanding of theoretical and creative approaches, supported with relevant textual evidence (40 %).

