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TRAVEL & TOURISM

Paper 0471/11
Core Paper

Key messages

Source material was used well.

Candidates should be encouraged to develop their analysis and evaluation skills.

Candidates should carefully read questions to ensure their responses are in context and correctly
meet the demands of the question.

General comments

Most candidates demonstrated a good knowledge and understanding of the syllabus topics raised in this

paper.

Candidates should be encouraged to ensure they understand the command words used in the questions.

Candidates should be encouraged to develop their analysis and evaluation skills to help them answer the
longer response questions. Analysis and evaluation should be clearly applied to the context of the question
to achieve the maximum marks.

Comments on specific questions

Question 1

(a)
(b)

(c)

(d)

(e)

Candidates answered this question well, successfully using the source material.

There were some good responses to this question where candidates used their knowledge and
understanding of tropical and temperate climates to explain the impact on tourism. Some
candidates wrote about the features of the climate rather than the influence of the climate on
tourism. In a few cases candidates did not demonstrate knowledge of the climate types.

There were many good responses to this question. The majority of candidates correctly identified
the effect of extreme weather on tourism. Some candidates wrote about the effects of seasonal
weather characteristics rather than extreme weather, which was not creditworthy.

Most candidates identified and successfully explained the reasons for the growth in air travel.
Some candidates incorrectly focused on the growth of air travel in Vietnam rather than general
growth.

Generally, candidates showed good understanding of the reasons why Vietnam is popular with
visitors from China, with the close location and cultural similarities being the most frequently given
responses. Although many good reasons were identified, few were analysed and there was limited
evidence of evaluation.
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Question 2

(a)

(b)

(c)

(d)

(e)

Candidates answered this question well and interpreted the source material correctly to identify the
transport methods shown in the Insert material.

Most candidates successfully explained how timed tickets and charging for entry can reduce
environmental impacts. Some candidates gave a description of the methods given rather than
linking them to reducing environmental impacts and explaining how they can be used to reduce the
environmental impacts.

There were some excellent responses to this question. Many responses described the different

tour operators well and showed excellent knowledge of market segments and package holidays.
Candidates needed to have an understanding of the terms ‘mass market’ and ‘specialist’ to gain
marks for this question.

There were many well explained responses to this question. The majority of candidate responses
identified ways National Tourist Organisations can increase international tourism. In a few cases
candidates repeated various elements of promotion rather than offering other ways, which limited
marks. Some candidates needed a more secure understanding of the role of the National Tourism
Organisations.

Most candidates successfully identified reasons for the appeal of cultural heritage attractions to
international tourists and there was evidence of candidates starting to analyse the reasons
identified. For example, the benefit to the tourist from visiting the attraction. However, there was
limited evidence of evaluation.

Question 3

(a)

(b)

(c)

(d)

(e)

In general, this question was answered very well. A few responses showed a lack of awareness of
the term ‘ancillary services’.

There were some good responses to this question where candidates explained the benefit to the
attraction of giving free entry. Some responses were out of context and explained the benefit to the
tourist.

Many candidates demonstrated a good understanding of sustainability and applied this to the
context of tourist attractions well. Some candidates provided responses about tourist attractions
that focused on the organisation’s longevity rather than sustainability.

The maijority of candidates successfully explained three economic benefits associated with a
growth of tourism.

Generally, candidates showed a good understanding of the impacts of an increase in illegal
unregistered guides at Angkor Archaeological Park. There were many creative and well thought out
impacts discussed. The best responses analysed the impacts well by considering how they directly
affect the attraction. There was also some good evidence of evaluation.. Weaker responses
approached evaluation by repeating the issues already raised rather than evaluating them and their
impact on the attraction.

Question 4

(a)

(b)

(c)

(d)

Many candidates achieved full marks for this question. Candidates used the timetable in the insert
well to correctly identify the required elements.

This question was answered well and most candidates successfully explained reasons linked to
seasonality why the bus only operates in the months of May and October.

Most candidates successfully identified the reasons why tourists travel to a capital city. The most
common responses were ‘main attractions’, ‘fashionable/well-known destination’ and ‘access to
transport networks’. Some responses identified the historical and cultural aspects of a capital city.

This question was answered well. Candidates applied their customer service and tourist
information knowledge well. The most common response for ‘phone’ was the ability to ask
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questions and check for last minute changes. For ‘tourist information centre’ most responses
focused on the face-to-face element and the ability to ask for more and different information.

(e) Many candidates successfully identified the appeal of using local buses, with most responses
focusing on affordability and the ability to experience local life. Some candidates expanded their
response to provide analysis, for example, saving money to spend on other aspects of the holiday
or improving the experience for cultural tourists. However, there was little evidence of evaluation.
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TRAVEL & TOURISM

Paper 0471/12
Core Paper

Key messages

e Source material was used well.

e Candidates should be encouraged to develop their analysis and evaluation skills..

e Candidates should carefully read questions to ensure their responses are in context and correctly
meet the demands of the question.

General comments

The majority of candidate responses showed a good knowledge and understanding of the syllabus topics
raised in this paper.

Candidates should be encouraged to ensure they understand the command words used in the question.
Candidates should be encouraged to develop their analysis and evaluation skills to help them answer the

longer response questions. Analysis and evaluation should be clearly applied to the context of the question
to achieve the maximum marks.

Comments on specific questions

Question 1

(a) Candidates answered this question well, successfully using the source material to locate the
correct information.

(b) (i) There were some good responses to this question. Most candidates identified ‘located far from the
coast’ as the physical feature as a constraint. Some candidates explained how the destination can
overcome this constraint well. Other candidates did not correctly identify the physical constraint or
did not provide an explanation of how to overcome it.

(i) Most candidates successfully identified a physical feature as a constraint. Most of these were
explained well. However, some responses did not explain how tourism in the destination might
benefit from the physical feature. Instead, they gave generic responses about the feature, rather
than the benefit to tourism.

(c) There were some good responses to this question. The majority of responses demonstrated
understanding of possible reasons for the appeal of the destination to domestic tourists. Other
responses discussed overseas tourists or discussed reasons that were not applied to domestic
tourism.

(d) The majority of candidates answered this question well. Most responses identified a reason for the
appeal to families with children and explained it well. The most common answers for the park was
the freedom for children to play and free to enter. For the museum, the most common answers
were education and children’s activities. In a few cases generic reasons for the appeal were
provided that had no link to the context of families with children.
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Generally, candidates showed good understanding of the economic benefits to Chicago of
attracting more domestic than overseas tourists. There was some evidence of good analysis of the
points raised. However, many responses needed to include more evaluation. Some candidates
provided economic benefits that provided no clear specific application to domestic tourism.

Question 2

(a)

(b)

(c)

(d)

(e)

Candidates answered this question very well and interpreted the source material correctly. Some
answers discussed guided excursions to local temples which are not considered an outdoor
activity.

Some candidates explained the term full board well, however many provided an explanation of all-
inclusive rather than full board. There were many successful explanations of guided excursions. A
few candidates missed out the excursion element in their explanation explaining tour guides only,
which did not answer the question. Many candidates explained an airport transfer well. Some
candidates did not seem secure in their understanding of this term.

Candidates answered this question very well. There was clear evidence of candidates
understanding the products and services provided within a spa.

There were many well described responses to this question. The majority of candidates
successfully identified and described an item likely to be included in a luxury hotel bedroom. In a
few cases the response provided was too generic and not applied to a luxury hotel bedroom, for
example a bed rather than a large bed with high quality bedding.

Most candidates successfully identified likely reasons for the growth in well-being holidays,
demonstrating good knowledge and understanding of trends and fashion in the industry. The best
answers included analysis. Some responses needed more evaluation.

Question 3

(a)

(b)

(c)

(d)

(e)

Candidates answered this question very well, using the source material to identify the products or
services.

Some candidates correctly ordered the stages of the tourism multiplier. Other candidates identified
two stages.

There were many good responses to this question. Candidates confidently answered all three,
explaining them well. Some candidates needed to demonstrate a more secure understanding of the
importance of staff having ‘short and clean fingernails’. The better responses to this question
explained the importance in relation to hygiene and the presentation or brand image of the
organisation.

Many candidates successfully used their knowledge and understanding of interrelationships and
chains of distribution in the travel and tourism industry to discuss likely impacts. Other responses
misinterpreted the context of the question and explained the impacts to tourists rather than the
tourism industry.

Generally, candidates showed a good understanding of the role of entertainment venues in the
travel and tourism industry. Some candidates provided analysis and many candidates included
some evaluation. Weaker responses repeated the roles already raised rather than evaluating them
and their importance to destinations and the tourism industry.

Question 4

(a)
(b)

Many candidates achieved full marks for this question, evidencing good geographical knowledge.

This question was answered well by most candidates. The majority of candidates successfully
explained three social cultural impacts associated with tourists visiting sacred sites. Some
candidates provided social cultural impacts that were not linked to the context of visiting sacred
sites, therefore limiting their marks.
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(c) Most candidates successfully identified ways natural attractions can be protected. Most candidates
explained these well. A few candidates provided valid ways that were not explained.

(d) This question was answered well, almost all candidates identified ways that tourists can be
informed about responsible behaviour when visiting sacred sites. Most candidates explained these
well. Some candidates needed to further explain how the ways they identified control behaviour or
provide the context of when the way should be used. For example, a member of staff at the ticket
office explaining rules to the tourists before they enter the attraction.

(e) Many candidates successfully identified the importance of destinations protecting natural and
cultural attractions, evidencing good understanding of the role of these attractions within the
tourism industry and for the local population. Some responses needed to include more evaluation.
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TRAVEL & TOURISM

Paper 0471/13
Core Paper

Key messages

Source material was used well.

Candidates should be encouraged to develop their analysis and evaluation skills.

Candidates should carefully read questions to ensure their responses are in context and correctly
meet the demands of the question.

General comments

Most candidates demonstrated a good knowledge and understanding of the syllabus topics raised in this

paper.

Candidates should be encouraged to ensure they understand the command words used in the questions.

Candidates should be encouraged to develop their analysis and evaluation skills to help them answer the
longer response questions. Analysis and evaluation should be clearly applied to the context of the question
to achieve the maximum marks.

Comments on specific questions

Question 1

(a)
(b)

(c)

(d)

(e)

Candidates answered this question well, successfully using the source material.

There were some good responses to this question where candidates used their knowledge and
understanding of tropical and temperate climates to explain the impact on tourism. Some
candidates wrote about the features of the climate rather than the influence of the climate on
tourism. In a few cases candidates did not demonstrate knowledge of the climate types.

There were many good responses to this question. The majority of candidates correctly identified
the effect of extreme weather on tourism. Some candidates wrote about the effects of seasonal
weather characteristics rather than extreme weather, which was not creditworthy.

Most candidates identified and successfully explained the reasons for the growth in air travel.
Some candidates incorrectly focused on the growth of air travel in Vietnam rather than general
growth.

Generally, candidates showed good understanding of the reasons why Vietnam is popular with
visitors from China, with the close location and cultural similarities being the most frequently given
responses. Although many good reasons were identified, few were analysed and there was limited
evidence of evaluation.
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Question 2

(a)

(b)

(c)

(d)

(e)

Candidates answered this question well and interpreted the source material correctly to identify the
transport methods shown in the Insert material.

Most candidates successfully explained how timed tickets and charging for entry can reduce
environmental impacts. Some candidates gave a description of the methods given rather than
linking them to reducing environmental impacts and explaining how they can be used to reduce the
environmental impacts.

There were some excellent responses to this question. Many responses described the different

tour operators well and showed excellent knowledge of market segments and package holidays.
Candidates needed to have an understanding of the terms ‘mass market’ and ‘specialist’ to gain
marks for this question.

There were many well explained responses to this question. The majority of candidate responses
identified ways National Tourist Organisations can increase international tourism. In a few cases
candidates repeated various elements of promotion rather than offering other ways, which limited
marks. Some candidates needed a more secure understanding of the role of the National Tourism
Organisations.

Most candidates successfully identified reasons for the appeal of cultural heritage attractions to
international tourists and there was evidence of candidates starting to analyse the reasons
identified. For example, the benefit to the tourist from visiting the attraction. However, there was
limited evidence of evaluation.

Question 3

(a)

(b)

(c)

(d)

(e)

In general, this question was answered very well. A few responses showed a lack of awareness of
the term ‘ancillary services’.

There were some good responses to this question where candidates explained the benefit to the
attraction of giving free entry. Some responses were out of context and explained the benefit to the
tourist.

Many candidates demonstrated a good understanding of sustainability and applied this to the
context of tourist attractions well. Some candidates provided responses about tourist attractions
that focused on the organisation’s longevity rather than sustainability.

The maijority of candidates successfully explained three economic benefits associated with a
growth of tourism.

Generally, candidates showed a good understanding of the impacts of an increase in illegal
unregistered guides at Angkor Archaeological Park. There were many creative and well thought out
impacts discussed. The best responses analysed the impacts well by considering how they directly
affect the attraction. There was also some good evidence of evaluation.. Weaker responses
approached evaluation by repeating the issues already raised rather than evaluating them and their
impact on the attraction.

Question 4

(a)

(b)

(c)

(d)

Many candidates achieved full marks for this question. Candidates used the timetable in the insert
well to correctly identify the required elements.

This question was answered well and most candidates successfully explained reasons linked to
seasonality why the bus only operates in the months of May and October.

Most candidates successfully identified the reasons why tourists travel to a capital city. The most
common responses were ‘main attractions’, ‘fashionable/well-known destination’ and ‘access to
transport networks’. Some responses identified the historical and cultural aspects of a capital city.

This question was answered well. Candidates applied their customer service and tourist
information knowledge well. The most common response for ‘phone’ was the ability to ask
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questions and check for last minute changes. For ‘tourist information centre’ most responses
focused on the face-to-face element and the ability to ask for more and different information.

(e) Many candidates successfully identified the appeal of using local buses, with most responses
focusing on affordability and the ability to experience local life. Some candidates expanded their
response to provide analysis, for example, saving money to spend on other aspects of the holiday
or improving the experience for cultural tourists. However, there was little evidence of evaluation.
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TRAVEL & TOURISM

Paper 0471/21
Alternative to Coursework

Key messages

e The externally set examination has four subsets of questions, each based on a short, vocationally
specific case study.

e Candidates should pay close attention to the instructions and refer to the correct case study for each
subset of questions.

¢ Responses should refer specifically to examples of travel and tourism marketing and promotion,
especially for definitions of meanings of vocational terminology.

General comments

Candidates should be familiar with the general principles and key concepts of marketing and promotion
covered in Unit 5 from the syllabus. This includes familiarity with specific terminology used within the
industry.

Rewording or repeating the same answers to more than one question should be avoided. Likewise, where a

question asks for three examples, the weaker responses often used the same example for all three after
wording it slightly differently, credit will not be given for the same reason twice.

Comments on specific questions

Question 1

(a) This question was not well answered as few candidates gave both the component and the
example. Most candidates gave the example which they found in the source material.

(b) This question was not answered well. The most common correct responses given were beaches
and wildlife. Candidates needed to use the source material to extract reasons for the appeal of Sri
Lanka to leisure tourists.

(c) The focus of this question was benefits to the provider of using a website as a distribution channel.
However, many answers looked at this from the point of view of the customer.

(d) This question was not well answered, with few gaining full marks. Better answers made links to
accommodation or staff and some responses wrote about intangibility well.

Question 2
(a) Candidates used the source material to answer this question very well.
(b) This question was not answered well. Responses needed to discuss the reasons for using

statistical research data rather than general advantages of research.

(c) There was a variety of responses for this question with many candidates writing about the cruise
lines losing custom from people who do not have a lot of money and are therefore unable to pay
the prestige pricing.

(d) This question was answered well. Candidates used the source material well, but some needed to
develop their points further.
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Question 3

(a) This question was not answered well. Responses needed to explain why SWOT analysis is a
useful tool rather than write a definition.

(b) This question was generally well answered. Most responses successfully picked out the factors
from the source and explained them well.

(c) Most candidates demonstrated a good understanding of ‘increased demand for accommodation’,
explaining that building more accommodation would be financially beneficial and ‘diversified
tourism packages’. However, the opportunity of ‘increased number of international visitors’ was not
so well answered.

(d) There was a variety of responses to this question with many candidates writing about the general
advantages of promotion. However, some candidates needed to link it to negative travel advisory
guidance.

Question 4

(a) This question was not answered well. There was some misunderstanding of the focus of the

question, which was brand image.

(b) There were a variety of responses to this question. The majority of candidates wrote a correct
benefit, but some then needed to develop that benefit.

(c) This question was not answered well. Candidates needed to discuss the benefits to tourism
businesses of using the ‘China Toolkit’.

(d) This question was not answered well. Better responses showed an understanding of the stages of
a promotional campaign.
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TRAVEL & TOURISM

Paper 0471/22
Alternative to Coursework

Key messages

e The externally set examination has four subsets of questions, each based on a short, vocationally
specific case study.

e Candidates should pay close attention to the instructions and refer to the correct case study for each
subset of questions.

¢ Responses should refer specifically to examples of travel and tourism marketing and promotion,
especially for definitions of meanings of vocational terminology.

General comments

Candidates should be familiar with the general principles and key concepts of marketing and promotion
covered in Unit 5 from the syllabus. This includes familiarity with specific terminology used within the
industry.

Rewording or repeating the same answers to more than one question should be avoided. There was
evidence of candidates not responding to the particular demands of the question asked or offering the same
knowledge on multiple questions. Likewise, where a question asks for three examples, the weaker
responses often used the same example for all three after wording it slightly differently, credit will not be
given for the same reason twice. There was also quite a high incidence of candidates not attempting
questions in this paper.

Comments on specific questions

Question 1

(a) (i) This question was answered well. Most candidates recognised what the chatbot could do and gave
two examples of what the chatbot provided. Some candidates gave generic answers about what
traditional tourist information centres do.

(ii) Candidates who were familiar with the term ‘homogenous' generally accessed two marks. Many
responses identified that the chatbot gives standardised answers but needed to include a second
descriptive comment to achieve two marks. Some weaker responses confused homogeneous with
heterogenous or separable and some repeated the phrases of Fig. 1.1.

(b) The best responses identified three advantages from Fig. 1.1 and included further development.
Some candidates incorrectly gave benefits to the customer and not Visit Faroe Islands.

(c) Many responses identified and explained improvements to the chatbot well. The most common
answer was the addition of languages which would help people from other countries to understand
the detail of the information in the chatbot. Some responses demonstrated some misunderstanding
of the app and gave suggestions unlikely for a chatbot, such as a link to human help or suggested
it should be put on the internet.

(d) Many responses demonstrated a good understanding of this question and a number of primary
research methods were suggested, such as rating systems on the app. To achieve level three,
candidate responses needed to fully explain the customer satisfaction element of each primary
research method. Some candidates misread the question and wrote answers to ‘how effective is
the chatbot’ or ‘how could the chatbot become more effective’ instead.
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Question 2

(a)

(b)

(c)

(d)

In order to achieve four marks for this question, candidates needed to have a good understanding
of the key terms. Many candidates started to explain ‘Daytripper’ by stating that the visitor stayed
24 hours or less but were not explicit about them returning home. Some responses incorrectly
described them as people who stay in a destination but who only go out during the day and stay in
at night. Responses needed to include examples. Most candidates explained the idea that a
honeypot destination is very popular with tourists. However, there were some candidates who
confused ‘Honeypot’ with ‘Honeymoon’.

Some candidates successfully selected three access measures from Fig. 2.1 but then did not gain
a second development mark because they wrote about the impact on tourists. Many candidates
addressed pricing and cost rather than place. Candidates answered with all the general factors of
location (access to adjacent facilities/access to staff). There was also a significant number of
candidates who answered about economic measures such as the ‘tourist tax’, which was not
credited.

The maijority of candidates answered this question well. Strong responses described three
examples of economic measures separately, such as the tourist levy and explained how this cost
would put tourists off becoming daily tourists because it added to the cost of the trip, especially in
peak periods.

Most candidates suggested some reasons why Venice might be in the saturation stage. The most
common answers discussed the number of visitors and the measures put in place to reduce
overcrowding. Some responses needed to include further explanation. Some responses which
attempted to justify the growth stage and maturity stage resulted in confused answers.

Question 3

(a) (i)
(ii)

(b)

(c)

(d)

This question was poorly answered. Very few candidates were able to define the term ‘half board’.

This question was reasonably well answered with most candidates gaining at least one mark.
However, many incorrectly chose Geographic as a type of market segmentation.

Candidates typically chose variable pricing and bundle pricing as correct answers. Some
candidates identified pricing policies which were not suitable for the product such as penetration
pricing. It was important to explain the suitability of the policy rather than just describe it and this
often limited the marks that candidates gained in this question. Candidates must select appropriate
pricing strategies for the scenario provided.

This question was well answered. Good responses included ideas such as travel agents are
experts, they can be accessed face-to-face and their bookings may be safer than independently
booking online. The best responses also explained the benefit of product knowledge which can be
gained at a travel agency.

The best answers typically took each of the AIDA principles in turn and applied them to the
advertisement and then gave a conclusion or judgement. Some weaker responses were
generalised and did not include analysis of the effectiveness of the advertisement Fig. 3.1
according to AIDA but instead described what AIDA should be without applying it to the
advertisement or described the advertisement itself.

Question 4

(a)

(b)

Most candidates described two separate functions of a Destination Marketing Organisation such as
promotion and giving information.

There was generally a good understanding of the reasons people visit the NTO website. Most
responses stated that it gave out information as one reason, and often that it is reliable as a
second. Some candidates offered answers that gave the advantages of using a website in general
over visiting a TIC or a physical advice centre. Weaker responses sometimes gave three reasons
about information, for example information about accommodation, about events and about
activities, the three reasons needed to be three separate ideas.
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(c) Most responses explained that e-marketing materials are cheaper to produce and have a wider
spread as the two reasons. The development of cost saving was sometimes not well explained
because this needed to be in comparison to traditional printed materials. There was sometimes
confusion between e-marketing, e-commerce and distribution channels so that answers were about
booking and receiving tickets and being able to charge shipping fees rather than promotion.

(d) This question was not well answered. Correct examples given were of more products, better quality
products, modified and developed products and services.
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TRAVEL & TOURISM

Paper 0471/23
Alternative to Coursework

Key messages

e The externally set examination has four subsets of questions, each based on a short, vocationally
specific case study.

e Candidates should pay close attention to the instructions and refer to the correct case study for each
subset of questions.

¢ Responses should refer specifically to examples of travel and tourism marketing and promotion,
especially for definitions of meanings of vocational terminology.

General comments

Candidates should be familiar with the general principles and key concepts of marketing and promotion
covered in Unit 5 from the syllabus. This includes familiarity with specific terminology used within the
industry.

Rewording or repeating the same answers to more than one question should be avoided. Likewise, where a

question asks for three examples, the weaker responses often used the same example for all three after
wording it slightly differently, credit will not be given for the same reason twice.

Comments on specific questions

Question 1

(a) This question was not well answered as few candidates gave both the component and the
example. Most candidates gave the example which they found in the source material.

(b) This question was not answered well. The most common correct responses given were beaches
and wildlife. Candidates needed to use the source material to extract reasons for the appeal of Sri
Lanka to leisure tourists.

(c) The focus of this question was benefits to the provider of using a website as a distribution channel.
However, many answers looked at this from the point of view of the customer.

(d) This question was not well answered, with few gaining full marks. Better answers made links to
accommodation or staff and some responses wrote about intangibility well.

Question 2
(a) Candidates used the source material to answer this question very well.
(b) This question was not answered well. Responses needed to discuss the reasons for using

statistical research data rather than general advantages of research.

(c) There was a variety of responses for this question with many candidates writing about the cruise
lines losing custom from people who do not have a lot of money and are therefore unable to pay
the prestige pricing.

(d) This question was answered well. Candidates used the source material well, but some needed to
develop their points further.
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Question 3

(a) This question was not answered well. Responses needed to explain why SWOT analysis is a
useful tool rather than write a definition.

(b) This question was generally well answered. Most responses successfully picked out the factors
from the source and explained them well.

(c) Most candidates demonstrated a good understanding of ‘increased demand for accommodation’,
explaining that building more accommodation would be financially beneficial and ‘diversified
tourism packages’. However, the opportunity of ‘increased number of international visitors’ was not
so well answered.

(d) There was a variety of responses to this question with many candidates writing about the general
advantages of promotion. However, some candidates needed to link it to negative travel advisory
guidance.

Question 4

(a) This question was not answered well. There was some misunderstanding of the focus of the

question, which was brand image.

(b) There were a variety of responses to this question. The majority of candidates wrote a correct
benefit, but some then needed to develop that benefit.

(c) This question was not answered well. Candidates needed to discuss the benefits to tourism
businesses of using the ‘China Toolkit’.

(d) This question was not answered well. Better responses showed an understanding of the stages of
a promotional campaign.
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TRAVEL & TOURISM

Paper 0471/03
Coursework

Key messages

It is important that candidates understand the requirement to carry out an individual investigation into the
visitor information services offered by travel and tourism organisations in a destination.

Given the global coronavirus pandemic and its significant restrictions on both the travel and tourism industry,
and on education during the past two years, it is recognised that centres and their cohorts of candidates
might have experienced unavoidable problems in carrying out coursework investigations under normal
conditions.

As a result, moderation this year took a more flexible approach to the requirements to use both primary and
secondary research methods to collect evidence in support of the investigation. Any references to the
limitations of research methods were accepted as a valid reason for the limited evidence of primary research
data. Centres are to be commended for their creative solutions to the difficulties posed, with several
references to remote interviews having been carried out with travel and tourism industry personnel using
video conferencing technologies.

General comments

The choice of focus for the coursework investigation is an important decision and teachers are encouraged
to discuss this carefully with candidates. There were some instances of candidates addressing the broader
provision of visitor information services of a country, which was unachievable because of the scope of the
study. It is essential that the scope of the investigation is realistic and covers a small geographical area with
which candidates are familiar. The best examples of coursework investigations focused on visitor attractions
or accommodation providers in the local area.

Evidence presented must be organised to demonstrate the logical flow of the process of the investigation.
Candidates should follow the published guidelines and ensure they cover their methodology, giving reasons
for the choices they make in collecting data. The majority of the moderated sample showed effective data
presentation skills, with most using appropriate software tools to present graphs and charts of a very high
standard. At the lower end of performance, there were titles and labels missing in some instances. Data
analysis skills were more variable. The best examples showed the ability to interpret results and to
understand the patterns and trends in the data, rather than the weaker responses which only described the
graphs.

Performance for this cohort was mixed. At the lower end of performance, it was evident that candidates
required a much higher level of tutor support in producing the necessary evidence and that the skills of
analysis and evaluation were often superficial. At the top end of performance, there was good supporting
evidence to demonstrate independent analysis of the data, with investigations being carefully planned and
executed to draw valid conclusions and make recommendations highly reflective of the original hypothesis
they set themselves. The best candidates showed awareness of the limitations of their research and gave
justification for improvements.
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