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Question 1

Refer to Fig. 1 (Insert), the brand development strategy for the city of Cork in the Republic of Ireland.  
Ireland is a country in Western Europe.

 (a) Describe two market analysis tools or techniques that will allow the tourism authorities to 
define the tourism market in Cork.
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 (b) Discuss the likely role of each of the key stakeholders in the destination branding process for 
Cork.
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 (c) Evaluate how reviewing the marketing mix as part of ‘brand refinement’ will benefit tourism 
providers in Cork.
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Question 2

Refer to Fig. 2 (Insert), information about Mauritius, an island destination in the Indian Ocean.

 (a) Explain two ways a destination, such as Mauritius, might use visitor profiling.

1  ...............................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ...............................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 .............................................................................................................................................. [4]



6

9395/32/M/J/17© UCLES 2017

 (b) Assess the importance of an island, such as Mauritius, providing a consistent representation 
of itself as a destination.
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 (c) Discuss the view that the destination brand of Mauritius is likely to reflect customers’ actual 
experiences of the destination.
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