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1 Refer to Fig. 1.1 (Insert), information about the Lesotho Tourism and Development Corporation’s
(LTDC) ‘Visit your country first’ marketing campaign. Lesotho is a country in Africa.

(a) Describe two reasons for the appeal of Lesotho as a destination.

[4]

(b) Explain one reason why LTDC uses each of the following methods of promotion:
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(c) Explain two likely reasons why domestic tourism is a key market segment for many
destinations.
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(d) Discuss how marketing and promotion can help Lesotho become more competitive as a
destination.

[Total: 25]
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2 Referto Fig. 2.1 (Insert), information about a food-based theme park located in Italy, Europe.

(@) (i) Identify two market segments the theme park caters for.

L RSP RROPPPROt
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(2]

(i) Identify two services offered by the theme park.
PR
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2]

(b) Explain three ways the theme park might create its brand image.
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(c)
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Explain two benefits to customers of the theme park offering complete packages.
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(d) Discuss the influence of the stages of the product life cycle model on pricing decisions for the
theme park.

[Total: 25]
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3 Referto Fig. 3.1 (Insert), an advertisement for a holiday in Thailand, Asia.

(@) (i) Describe whatis meant by the term tailor-made holiday.

..................................................................................................................................... [2]

(ii) Give two examples of how the holiday in Fig. 3.1 can be tailor-made.
2 PP OPPPRt
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[2]

(b) Explain the suitability of each of the following distribution methods offered by this provider:
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(c) Explain two benefits to the customer of the promotional pricing techniques used by the
provider in Fig. 3.1.
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(d) Use the AIDA principle to analyse the effectiveness of the advertisement shown in Fig. 3.1.

[Total: 25]
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4 Refer to Fig. 4.1 (Insert), information about market research carried out by Visit Napa County, the
tourist authority for Napa County, a destination in California, USA.

(@) (i) Identify the following:
one example of quantitative research data used by Visit Napa County

(2]

(ii) Describe how random sampling is carried out.
..................................................................................................................................... [2]

(b) Explain three likely needs of a day-tripper.
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(c)
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Explain two benefits to a travel and tourism provider of creating a visitor profile.
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(d) Discuss the advantages and disadvantages to tourist authorities of carrying out market
research.

[Total: 25]
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